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What Do
YOU
Spend For

Aﬁvertising
l’

Advertising is as much a part of modern business as the house in
which the business is operated or the product or service that is offer

ed for sale

Wise business exccutives place their advertising on a result-pro;

ducing bassis—a basis that will move merchandise, and in order to do

that they operate on the approved budget plan. This plan con

templates the cxpenditure of a certain per cent. of the gross sales,
the amount varying for different types of business. Figures given
below show wha should be spent out of each  $100 in gross sales
Look over the list—find the business in which you are engaged and
the figures given will show what you should be spending for advertis

ing

Department Stores $3.87
Furniture Stores 6.30
Jewelers 310
Druggists 210
Shoe Dealers 2.65
Retail Grocers 330
Hardware Stores 1.55
Men's Furnishings 316
Soda Fountains 1.70
Cafes e 3.10
Real Estale . 121
Insurance 1.07
Novelty Stores 235
Garages 1.38

330

Dry Cleaners .

Advertising has contributed to the growth of every successful
and outstanding business in America, and the axiom: “Deliver your
message and you will deliver the goods,” has long been acceped by

those who go after business in a business way.

THE CARLISLE
MERCURY

COMPLETELY COVERING NICHOLAS COUNTY
“A Fertile Field in Which to Plant Your
Advertising Dollar.”
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Pirearma—10 per ce
Matches—Woad, 2 €
o paper b
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MAMMOTH DISPLAY OF
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PRAIS PIKE LEXINGTON, KY.
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MAMMOTH
SWIMMING POOL

NEW Free Parking
RIDES FREE ADMISSION
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e A. T. GARDNER

Optometrist
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Farmers Bask Building
CARLISLE, KENTUCKY.
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The Triumph of
Beverage Perfection
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From Maine to California millions are enjoyi
the supreme achievement of the makers of NuGrape.
Traly this is @ gala day in the history of beverage
making. It marks the final victory of science over
ancient King of all Fruit Juices—King Grape

juice can give.

Try your first bottle today and
if you don’t think it's better
than any artificial grape drink
you ever tasted—vwrite us, eo-
losing crown and we'll gladly
refund you the small purchase
price. Make sure though you
get the genuine. The New
NuGrape is now on sale every-
where for 5¢. o

Carlisle Bottling
Works

CARLISLE, KY.

the
Juice!

After years of expensive research our labors are re-

\varded. Our laboratory working in conjunction witl

the
cious, car-

bonated beverag:
and color from Welch's Grape Juice.
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